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BRITS WASTE 25 BILLION
1
 HOURS A YEAR THROUGH SOCIAL MEDIA SNOOPING, TAKING SELFIES AND 

WATCHING FUNNY ANIMAL VIDEOS 
 

 On average each Brit spends over an hour each day on self-inflicted tasks that they admit are a waste 
of time, adding up to almost 21 days a year 

 Some of the ‘wasted time’ includes each person spending over two hours a day (134 minutes) 
browsing the internet and social media  

 Workers waste almost 1.5 working days a week (10.9 hours) on non-work related tasks  

 Almost half (46%) say they’d ditch social media forever to spend more time with loved ones 
 
Snapping selfies, social media snooping and laughing at clever cat videos are just some of the ways Brits are 
wasting 80 minutes of their time each day, the equivalent of 21 lost days for each person every year, according 
to research from Scottish Widows
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The research also reveals that 16% admit they are the biggest wasters of their own time, though 10% blame 
their partner, 5% say it’s their boss’s fault and 5% point the finger at their children.  
 
Top ten ways Brits are wasting their own time:  
 
1. Deciding what to wear (46%)  
2. Losing their car in a car park (41%)  
3. Browsing other people’s social media profiles (37%)  
4. Searching through their handbag (35%)  
5. Checking their own social media channels (35%)  
6. Looking at clothes they can’t afford online (23%)  
7. Browsing the internet (22%)  
8. Playing games on their phone (21%)  
9. Browsing the internet for holidays they won’t go on (20%)  
10. Watching animal videos online (17%) 
 
External frustrations also play a time-wasting role, with a quarter (24%) of Brits naming traffic jams as their 
biggest source of wasted time, closely followed by answering cold calls (22%) and being put on hold (14%).  
 
These ‘wasted’ hours are detracting from people’s ability to spend time with their partners, named by 42% of 
respondents as the person they spend their most valuable time with. Other activities they list as ‘valuable’ 
include catching up on their favourite TV shows, checking sports scores and even cleaning – with 66% of those 
surveyed naming housework as time they consider valuable.  Making time for hobbies (72%) and exercising 
(67%) also rank highly, and 38% of those surveyed list spending time in a pub or bar as valuable. 
 
Interestingly, the survey also reveals that Brits crave more ‘me time’ with 22% most keen to spend their extra 
hour this weekend - when the clocks go back - enjoying their own company, followed by sleeping (15%) and 
socialising (10%).  
 
 
 

                                                           
1 Research carried out by Opinium, on behalf of Scottish Widows, between 5 and 7 October 2016 amongst a total sample of 2,000 
nationally representative adults aged 18+. 
25 billion figure calculated by multiplying the British adult population (51,339,000 – source: ONS) by the time each Brit wastes (1.3 hours). 
Total figure is: 25,077,649,431, rounded to 25 billion. 
2 Research carried out by Opinium, on behalf of Scottish Widows, between 5 and 7 October 2016 amongst a total sample of 2,000 

nationally representative adults aged 18+. 



 
 
Dr. Sally Ann Law, personal and executive coach, commented: "Time is our most precious commodity. We 
know we can never get back the time we lose so we need to think carefully about how we spend it. We need 
to identify the activities that will bring us real and lasting pleasure - like spending time with family and friends - 
rather than jumping from one source of instant gratification to another. Taking selfies and checking others' 
Facebook pages is fun now, but might not provide lasting happiness." 
 
Working hard or hardly working?  
Bosses beware: Scottish Widows’ research also reveals that workers are spending almost 11 hours a week on 
non-work related tasks, including an average of two hours per week gossiping with colleagues and three hours 
a week on social media and online shopping. This means, workers in Britain are collectively using over 344 
million hours of their working week to do personal tasks.
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And workers aren’t afraid to blame their colleagues for their productivity problems. Sitting in boring meetings 
(43%), waiting for late colleagues to arrive at meetings (45%) and re-doing someone else’s ‘rubbish’ work 
(40%) rank highly as top time wasters within the office, alongside reading irrelevant emails (72%) and 
answering annoying emails (49%). These work place situations resulted in a combined total of nearly 38 million 
unproductive hours across the British working population each week.
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Social media amnesty 
Despite being a nation of social media lovers Brits still say they would give it all up with 46% of respondents 
saying they would turn their back on all social media forever to spend more time with their partners, friends 
and family. 
 
Catherine Stewart, retirement planning expert at Scottish Widows, commented: “Time is precious so we 
should spend it not only doing the things we like with the people we love, but also using it wisely  to plan 
ahead for the things that will matter to us in the years to come. It’s important to think about our financial 
future and it needn’t take up too much time. A little planning now, will ensure a better future.” 
 
Scottish Widows’ Change Your Life in an Hour initiative aims to help people kick-start their financial planning 
for the future and show them how it can be done in less time than they think. For more information visit 
www.changeyourlifeinanhour.co.uk  

– ENDS – 
Notes to editors: 
This research has been carried out by Opinium, on behalf of Scottish Widows, in October 2016 amongst a total 
sample of 2,000 nationally representative aged 18+ adults. 
 
For detailed survey results, or any other information, please contact: 
Laura Hathway, Cohn & Wolfe: 020 7331 5330, 07552 211904 / laura.hathway@cohnwolfe.com 
Annie Sheehy, Cohn & Wolfe: 020 7331 5437 / annie.sheehy@cohnwolfe.com 
 
About Scottish Widows: 

 Scottish Widows was founded in 1815 as Scotland’s first mutual life office and is one of the most recognised brands in 
the life, pensions and investment industry in the UK.  

 Through its Helping Britain Prosper Plan, Lloyds Banking Group recognises that the UK still faces serious social and 
economic challenges and is using its scale, reach and influence to help tackle them. It has publicly committed to take a 
lead in financial inclusion to enable all individuals to access and benefit from the products and services they need to 
make the most of their money. This research by Scottish Widows underscores and helps the Group deliver against that 
ambition.  

 Scottish Widows supports the Seven Families campaign, which aims to provide a tax-free income for one year to seven 
families who have lost income because of a serious or long-term illness or disability. For more information visit 
www.7families.co.uk   

                                                           
3 344 million hours each week calculated by multiplying British working population (31,573,485 – source: ONS) by the by time spent on 
non-work related activities.  
4 38 million unproductive hours each week calculated by multiplying British working population (31,573,485 – source: ONS) by time spent 
on un-productive work activities. 
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